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Revenue 
The rate of year-over-year revenue growth for middle market retailers accelerates for the second 
straight reporting period but continues to lag the overall middle market growth rate. Three-quarters 
of retailers grew revenues this period while just 57% expect growth over the next 12 months. 

Employment 
Retail employment is growing and expected to grow at a significantly slower pace than overall 
middle market employment growth. A majority of retailers expanded the workforce compared to 
one year ago and a majority expect continued employment growth in the year ahead. 

% of retail trade middle market 
companies reporting/projecting 
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The Functions that Business Leaders Plan to Implement AI into their Business  
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*Includes companies also represented in other industries, e.g., computer manufacturers, IT services, healthtech, fintech.


